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Brand USA’s In-Country Multi-Channel 
Campaigns are designed to inspire, engage 
and connect international visitors with U.S. 
destinations and travel-related businesses. 
As the official marketing partner of Brand 
USA, Miles works with the organization’s 
Partnership Marketing Team to develop 
innovative, integrated Brand USA-owned-
and-operated co-ops with tangible value 
for partners. Core Multi-Channel Program 
components include partner participation 

within a Discover America Magazine (print 
and digital versions), co-branded Brand 
USA digital banner ads, Activation Partner 
inclusion and Traffic Generation Partner 
inclusion. Many Multi-Channel Programs 
include additional promotions. Those will be 
communicated separately to partners via 
email, per program. This market-driven,  
Multi-Channel Program is customized to  
reach potential visitors and travel influencers  
in each of the following countries:



Multi-Channel Program 2015-16

3
Questions? Contact Tryla Falbo at MC-Materials-Due@MilesPartnership.com or 800-683-0010, ext. 2377.

•  At least one image should be an 
uncomplicated, sweeping landscape 
or wide-angle shot for use in your 
Digital Banner Ads (detailed images 
do not work well in Banner Ads).

•  Ideally, people should be included  
in the images but they should not  
be the main focus or directly  
engage with viewers. See page 4 to 
reference preferred photo styles for  
Brand USA products.

5-6 talking points about travel 
experiences related to your destination 
or travel-related business. Please 
number the talking points in order  
of priority for use in the program.

50-word copy blurb about your 
destination or travel-related business (for 
use in Activation Partner promotions)

CTA (52-character call-to-action 
for use in Digital Banner Ads)

Materials Needed

Print-Ready Display Ad. As a partner 
within the program, you have the 
option to supply a print-ready display 
ad incorporating appropriate language 
translations or you may choose to 
promote your destination/travel related 
business with an advertorial.

If choosing advertorial, refer to the 
Advertorials tab (page 7).

If submitting a print-ready display ad, 
refer to the Display Ad Requirements 
and Display Ad Specs by Program tabs 
(pages 5-6).

8-12 hi-res images, please note:

•  Provide a variety of image types – 
wide shots as well as up-close images, 
some horizontal, some vertical. Images 
supplied should be numbered in the 
order of preference for use within the 
program (#1 being the most preferred 
image). We will accommodate your 
priority requests as much as possible.

URL (if applicable, provide an 
audience-specific URL, such as a 
custom URL for Japan, Canada, etc.)

Logo (color; in eps format; both 
vertical and horizontal if available; 
if applicable, provide an audience-
specific logo, such as a custom logo 
for Japan, Canada, etc.)

Your materials will be  
used in these products  
and promotions: 
•  Discover America Magazine  

(digital publication plus print insert 
for distribution within in-market 
publications): see page 5-7  
for more information

•  Digital Ads (co-branded: your 
destination/business + Discover 
America): see page 8 for details

•  Activation Partner promotions:  
see page 9 for details

•  Traffic Generation efforts: see  
page 10 for details

l1

l2

l3

l4

l5

l6

l7

Please supply the following materials which will be used to create your 
content and audience messaging. Many Multi-Channel Programs include 
additional promotions. Those will be communicated separately to 
partners via email, per program. 
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Discover America Photo Style
Appropriate for Multi-Channel Program Not appropriate for Multi-Channel Program

»  Visually stunning, powerful landscapes with people in  
them to add perspective

»  Images that provide a sense of place and differentiate  
USA travel experiences from others

» Active, happy people enjoying travel
» Close-up shots that emphasize experiences and the senses
» Photos with unique perspectives
» Motion or activity in the images

» People as a main focus
» People looking directly at the camera
» Non-dynamic composition
» No main focus, lack of elements of interest 
» Overly staged shots
» Images with post-production unrealistic filters 
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Display Ad Specs
If you’ve chosen to run a Display Ad in the Discover America Magazine, we’ll need 
you to provide a print-ready PDFx-1a file to these specifications:

Submission Requirements
•  Display ads must include a Discover 

America logo. If a Discover America 
market-specific logo is available – for 
example, for Mexico or Brazil – the specific 
logo must be used in your Display Ad.  
 

•  Display ads must be provided print-ready, 
with translated content already placed. If 
you need assistance with translations,  
please contact Tryla Falbo (see below).

Technical Requirements
•  PDFx-1a - Color mode: CMYK

• Allow a 1/4” margin for type-safe zone

•  Allow 1/8” bleed on all sizes for full page 
and spread display ads

•  Images and graphic elements (if not 
vectors) must be 240 DPI or higher

•  Crop marks, bleed marks and color bars, 
if included, must be offset 1/4” to ensure 
they are outside of the bleed area

• Minimum font size is 6 pt.

• Total ink density should be under 300%

Descubra os Estados Unidos  
como nunca antes.

O que é incrível se torna realidade

A Califórnia sempre foi um ímã para os sonhadores,  
como o profissional brasileiro do skate Bob Burnquist. 

Planeje sua viagem no DiscoverAmerica.com.br/california

SAFE ZONE AREA 
1/4” from trim line. Type and 
important elements go inside 
this area. Required for ALL 
display ads

TRIM LINE 
Ad will be trimmed 
within this border

BLEED AREA 
1/8” around extended 
area to allow safe trim 
Q Required for spreads 
and full-page display ads 

Discover America 
market-specific logo 

Special note: In the 
China Multi-Channel 
Program, only travel 
related business 
partners may purchase 
Display Ads. Destination 
partners must choose 
the Advertorial option.

https://drive.google.com/folderview?id=0B1mX1X9u8_2Efkp5dENVeHNtOExjRm8wY0NwRVZ0dlNGbW9Sa0F6VUxpZ2JNX04xOTFUYUE&usp=sharing
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CAMPAIGN SPREAD Q FULL PAGE Q HALF PAGE Q QUARTER PAGE Q LOGO VERSION

Australia 15.75”w x 9.5”h 
16” x 9.75” with bleed

7.875”w x 9.5”h 
8.125” x 9.75” with bleed

7.125”w x 4.45”h 3.465”w x 4.45”h .com

Brazil 16”w x 10”h 
16.25” x 10.25” with bleed

8”w x10”h 
8.25” x 10.25” with bleed

7.5”w x 4.785”h 3.675”w x 4.785”h .com.br

Canada East 
Provide display 
ad in 2 sizes

16”w x 10”h 
16.25” x 10.25” with bleed 

17.375”w x 10.35”h 
17.625” x 10.6” with bleed

8”w x 10”h 
8.25” x 10.25” with bleed 

8.6875”w x 10.35”h 
8.9375” x 10.6” with bleed

7.5”w x 4.785”h 
 
8”w x 4.9375”h

3.675”w x 4.785”h 
 
3.9375”w x 4.9375”h

.ca

Canada West 
Provide display 
ad in 2 sizes

16”w x 10”h 
16.25”x 10.25” with bleed 

15.775”w x 10.125”h 
16.025” x 10.375” with bleed

8”w x 10”h 
8.25” x 10.25” with bleed 

7.875”w x 10.125”h 
8.125” x 10.375” with bleed

7.5”w x 4.785”h 
 
7.15”w x 4.75”h

3.675”w x 4.785”h 
 
3.5”w x 4.75”h

.ca

China 15.591”w x 10.472”h 
15.827” x 10.709” with bleed

7.795”w x 10.472”h 
8.031” x 10.709” with bleed

Q  7.795”w x 5.236”h 
8.031” x 5.354” with bleed

Not available for  
this program

GoUSA.cn

Germany 15.75”w x 9.5”h 
16” x 9.75” with bleed

7.875”w x 9.5”h 
8.125” x 9.75” with bleed

7.125”w x 4.45”h 3.465”w x 4.45”h .com

Japan 13.75”w x 8.5”h 
14” x 8.75” with bleed

6.875”w x 8.5”h 
7.125” x 8.75” with bleed

6.37”w X 4”h 3.12”w x 4”h .jp

Mexico 15.75”w x 9.5”h 
16” x 9.75” with bleed

7.875”w x 9.5”h 
8.125” x 9.75” with bleed

7.125”w x 4.45”h 3.465”w x 4.45”h .mx

United Kingdom 16”w x 10”h 
16.25” x 10.25” with bleed

8”w x 10”h 
8.25” x 10.25” with bleed

7.5”w x 4.785”h 3.675”w x 4.785”h .com

Q Add 1/8” bleed around for trimming  Q No bleed required

BY PROGRAM

Display Ad Specs

TIP:
Remember to  

allow a 1/4” type-
safe zone margin 

from trim
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DiscoverAmerica.com 11

UTAH

San Juan County

The world's greatest outdoor museum. 

This sliver of Utah is home to Canyonlands 

National Park, three state parks, three national 

monuments and two Navajo Tribal Parks – 

whew! But that's not all. All of the national 

parks and monuments are open 24 hours per 

day, 7 days per week, 365 days per year. This is 

a very good thing when you consider that the 

Natural Bridges National Monument has one of 

the darkest night skies in the USA, and it was 

the first International Dark Sky Park designated 

by the Dark Sky Association. Spring through 

autumn, visitors can join twice-weekly ranger-

led programs. Visit in the winter or spring, and 

you'll enjoy fewer crowds and cooler weather.

utahscanyoncountry.com

Cedar City
Find your gateway to outdoor adventure 

and national parks here. 

Hop off the interstate onto a stunning Scenic 

Byway loop to travel three scenic byways to 

the wildflower-carpeted Cedar Breaks National 

Monument. Discover that Southern Utah’s slot 

canyons are not just for extreme adventurers 

by enjoying a moderate, family-friendly hike to 

Kanarraville Falls, just 10 minutes south of Cedar 

City. Come to “Festival City U.S.A.” year ’round 

for street festivals, bicycle touring races, the 

award-winning Shakespeare Theater Festival 

and even a sheep parade. The area is close to 

Zion and Bryce Canyon national parks.

ScenicSouthernUtah.com

OUTDOORS | DISCOVER AMERICA

Advertorials
If you choose to promote your 
destination or travel-related 
business with an Advertorial in 
the Discover America Magazine, 
we’re here to help. Once you 
provide your key talking points 
and images (see the list of 
materials needed on page 3), 
we’ll take it from there. Our 
editorial and design team will 
create an Advertorial from your 
supplied materials. You’ll be able 
to provide feedback or changes 
as part of the proofing process.

Please note that our approach to 
your sponsored content is truly 
that – content crafted to appeal 
to key international audiences. 
For that reason, the Advertorials 
in the Multi-Channel Program 
don’t utilize official branded 
slogans or taglines, and they are 
crafted to match Brand USA’s 
visual and voice guidelines.

Special note: Our team can 
create Custom Advertorial 
Sections to promote multiple 
co-op participants within a state 
or regional destination. Logos 
can be included only in full 
page or 2 page spread partner 
purchased Advertorial pages. 
Please contact your Miles sales 
representative or Tryla Falbo  
for details.

ILLINOIS 
Mit seinen Weltklasse-Städten 
und seinen legendären 
Highways bildet Illinois das 
charmante Herzstück der USA.

de.DiscoverAmerica.com 19Discover th is land, l ike never before.18

DISCOVER AMERICA DISCOVER AMERICA

Nach den ausgiebigen Erlebnissen in der 
Großstadt Chicago, erwartet Sie auf der Route 66 
der Roadtrip Ihres Lebens: Erobern Sie die 
legendärste Straße der USA mit ihren Oldtimern, 
traditionellen Diners und Drive-in-Kinos. Besuchen 
Sie Abraham Lincolns Heimatstadt Springfield 
und besichtigen Sie die Lincoln Home National 
Historic Site und das Abraham Lincoln Presidential 
Museum. Fahren Sie ab Peoria mit einem 
Flussdampfer über den Illinois River. Kommen 
Sie mit der ganzen Familie nach Rockford und 
bestaunen Sie die prähistorischen Dinosaurier  
und einen authentischen japanischen Garten.

Erkunden Sie das Great Rivers Country am 
Mississippi River. Spazieren Sie durch charmante, 
romantische Kleinstädte mit Geschäften, Cafés, 
Weingütern und urigen Bed and Breakfasts. 
Besuchen Sie Alton, bekannt für seine Häuser, 
in denen es angeblich spukt. Diese Region ist 
außerdem der Ausgangspunkt der historischen 
Expedition von Lewis & Clark und Heimat des 
Shawnee National Forest. In Illinois werden 
Urlaubsträume wahr!

enjoyillinois.de

ILLINOIS

CHICAGO: Diese atemberaubende Metropole bietet eine Fülle 
an erstklassigen Restaurants und Museen sowie ein tägliches 
Angebot an Livemusik und Theatervorführungen. Inmitten 

der architektonischen Wunder verbergen sich grüne Naturoasen: 
Hinter einem 42 Kilometer langen, malerischen Seeufer thront die 
eindrucksvolle Skyline der Stadt und gigantische Wolkenkratzer 
wachen über grüne Parks und Sandstrände. In Chicago erwartet  
Sie an jeder Ecke ein neues Abenteuer. choosechicago.com

GREAT RIVER ROAD: Beginnen Sie lhre 885 Kilometer lange 
Reise entlang des Mississippi River in Galena. Diese Autoroute, 
deren meisten Gebäude auf der nationalen Liste historischer Stätten 
stehen, zählt laut National Geographic zu den 500 schönsten der 
Welt. Entdecken Sie die Geschäfte und Cafés sowie den Grund, 
warum Galena zu einer der freundlichsten Städte der USA ernannt 
wurde. greatriverroad-illinois.de

FOTOS IM UHRZEIGERSINN VON OBEN LINKS: Historienschauspieler im Old State Capitol 
in Springfield; der Millennium Park in Chicago ist ein hochmoderner Stadtplatz mit 
zukunftsweisender Architektur, Landschaftsgestaltung und Kunst; Chicagos schöne 
Lage am Lake Michigan; Ein Paar entspannt im Goldmoor Inn in Galena;  
die legendäre Route 66 wird auch die „Hauptstraße Amerikas“ genannt.

Entdecken Sie die lebendigen 
Regionen in ganz Illinois.

DiscoverAmerica.com 25

Rhythms of  the South
Experience three unique Southern cities.

Discover a mix of friendly people, sensational 

scenery, delectable Southern cuisine and rich 

history in three of the USA's finest cities: Atlanta, 

Nashville and New Orleans. Known as major 

culture cities, music is at the heart of each – from 

Atlanta's rap and indie music to New Orleans' jazz 

and Nashville's country. But that's not all there 

is to see and do in these Southern cities. Visit 

aquariums and museums in Atlanta, plantation 

homes and live music venues in Nashville, and the 

famous French Quarter in New Orleans.

rhythmsofthesouth.com

DISCOVER AMERICA
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Brand USA’s Multi-Channel Program drives traffic to your 
content through Digital Banner Ads. 

The ads are co-branded with Discover America and animate 
in three slides (see below). Slide 3 of the animation features 
your destination or travel-related business exclusively, 
including logo, photo and call-to-action copy. 
 

TIP:
provide  

landscape or wide-
angle shots in lieu 
of detailed images 

for banner ads. 

Digital Banner Ads

The Digital Banner Ads are served via a targeted platform 
through a media partner. When potential visitors click on 
your ads, they will be linked directly to relevant in-language 
content. This could be a web page on your own in-language 
site (for example: an in-language travel article on your 
destination’s German website), or an in-language page on a 
relevant Discover America website, if preferred.
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Activation Partners

DiscoverAmerica.ca 13

ca

1
Hot air balloons over Santa Fe, New Mexico.

Vacation Thrills
Whether you’re looking for an adrenaline-pumping adventure 
or a serene sojourn with nature, these destinations are sure 
to inspire your next escape to the USA.

New 
Mexico

Santa Fe 
and Beyond
Set at the base of the Rocky 
Mountains, Santa Fe’s incredible 
landscape and Native American 
cultures have made it a haven for 
artists and outdoor enthusiasts 
alike. There are endless hiking 
paths and scenic overlooks 
immediately surrounding Santa 
Fe, making it the perfect base 
for a trip. Enjoy a gorgeous drive 
on the Turquoise Trail National 
Scenic Byway to nearby Cerrillos 
Hills State Park and go horseback 

riding on the park’s picturesque 
trails. Stop in the town of Cerrillos 
and get to know this old mining 
town-turned-ghost town. Relaxing 
outside is part of the charm in 
Santa Fe, especially during the 
spring and summer. Several spa 
resorts and retreats, such as the 
legendary Ten Thousand Waves 
only 10 minutes from downtown, 
provide outdoor hot tubs among 
the piñon and juniper trees. Both 
day and overnight visits are 
welcome. New Mexico’s Pueblo 
Indian tribes are mostly spread 
between Albuquerque and Taos. 
Many of the adobe buildings 
that line these towns were built 
hundreds of years ago. Today they 
house storefronts where locals sell 
handmade pottery and jewellery. 

No visit would be complete without 
tracing the life of Santa Fe’s most 
famous artist, Georgia O’Kee� e, on 
her namesake trail, which takes you 
to her home, studio and the outdoor 
canvasses that inspired her work. 
A museum displaying her work is 
in Santa Fe.

Don’t Miss: Visit in October during 
Albuquerque's International Hot 
Air Balloon Fiesta and watch as 
hundreds of these billowy beauties 
take fl ight around you.  

Access: The Santa Fe Municipal 
Airport is the closest, but the 
Albuquerque International Sunport 
is much larger and accommodates 
international fl ights. 

DiscoverAmerica.ca/newmexico

©
IS

TO
C

K

Book your USA vacation package by June 30 and get 1,000 Bonus Aeroplan® Miles   
aircanadavacations.com/discover-america

15_MC_Canada6_Spring_CAW.indd   13 4/8/2015   12:17:54 PM

Let’s go!  to Thomascook.com/usa-vacations

Activation  
Partner  
Landing 

Page

Activation 
Partner CTAs 

in the Discover 
America 
Magazine

Brand USA has developed partnerships 
with valued Activation Partners in 
its key international markets. These 
Activation Partners make it easy for 
potential visitors to book travel to the 
USA – and to your destination  
or business. 
 

HOW? The print and digital versions of 
the Discover America Magazine feature 
calls-to-action with travel offers. These 
calls-to-action drive potential visitors 
to a custom landing page with travel 
offers. When available, the Activation 
Partners will include a booking incentive 
for your destination or business – all 
turn-key - handled and driven directly 
by the Activation Partner.

Some Activation Partners have even 
more value-added promotion through 
additional marketing channels (details 
can be provided per program, ask your 
Miles sales representative).

Booking 
offer to 

participant’s 
destination or 

business
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Miles and Brand USA partner with Outbrain, a leading content discovery platform, 
to provide a traffic generation strategy for partners in the Multi-Channel Program. 
Outbrain drives consumers directly to partner content, either on partners’ own 
in-language websites or a relevant in-language Discover America web page. 
Outbrain’s promotions allow partners to place their content on thousands of 
premium publishing sites across the web for 5-7 weeks, delivering valuable and 
qualified clicks to your content.

Traffic Generation
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Reporting
Partner Reporting Completion: 4 – 6 weeks 
after campaign end date 

•  Reporting includes overall market profile, 
metrics for each campaign component, and 
overall partner reach obtained in the campaign 

•  Reporting comes directly from your Miles 
Sales Representative

•  All reporting will be uploaded onto the  
Miles reporting site (coming soon)

Activation Partner Reporting

Reporting comes 3 to 6 months after the 
campaign ends to capture all influenced 
bookings from the campaign

Market Profile Reporting Example

Campaign Component Metrics Reporting Example
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